The APAC Decorated Apparel Industry
Growth, Major Players and Emerging
Trends

The APAC Decorated Apparel Market, valued at USD 10.5 billion, is experiencing
substantial growth due to rising disposable income, evolving fashion preferences, and
increasing demand for custom-designed apparel. The Industry is driven by athleisure
trends, the expansion of e-commerce, and technological advancements in printing and
embroidery techniques.

Major economies such as China, Japan, and India play a crucial role in shaping the
Industry landscape. While China and India leverage their manufacturing prowess,
Japan’s focus on textile innovation and sustainability has strengthened its Industry
position. Additionally, the increase in labor wages across APAC has impacted
production costs, compelling manufacturers to adopt efficient and sustainable
production methods.

For detailed Industry insights, explore the APAC Decorated Apparel Industry Report.
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APAC Decorated Apparel Industry Growth

1. Increasing Disposable Income

APAC's rising disposable income has significantly boosted consumer spending on
fashion and customized apparel. As of 2024, China’s per capita disposable income
surpassed 11,539 yuan ($1,579.89), reflecting a strong purchasing power that has
driven demand for personalized and high-end decorated apparel.

2. Rise of Customization in Fashion

Personalized fashion is gaining immense popularity, particularly among millennials and
Gen Z consumers. In China, Japan, and South Korea, over 65% of apparel consumers
prefer customized clothing. Leading e-commerce platforms such as Alibaba, Rakuten,
and Flipkart are capitalizing on this trend by offering enhanced customization options
for online shoppers.

3. Expanding Millennial Consumer Base

Millennials and Gen Z are shaping APAC’s apparel Industry with their preference for
unique and creative fashion. These consumers value individuality and self-expression,
compelling apparel brands to adopt innovative decoration techniques, such as 3D
printing and digital textile printing.

For insights into related fashion markets, explore the APAC Baby Apparel Market.

Major Players in the APAC Decorated Apparel
Industry

The APAC decorated apparel Industry is dominated by global brands and regional
manufacturers that excel in textile innovation, supply chain efficiency, and branding
strategies. Here are some key players:

1. Nike Inc.

Founded: 1964

Headquarters: Beaverton, Oregon, USA

Strengths: High-performance sportswear, innovative designs
Sustainability Focus: Waterless dyeing technology, sustainable materials
Industry Strategy: Expanding digital and direct-to-consumer sales
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2. Adidas Group

Founded: 1949

Headquarters: Herzogenaurach, Germany

Strengths: Trend-driven apparel, extensive athlete endorsements
Sustainability Focus: Recycled polyester, reduced carbon emissions
Industry Strategy: Focused expansion in China and India

Puma SE

Founded: 1948

Headquarters: Herzogenaurach, Germany

Strengths: Athleisure and streetwear dominance

Sustainability Focus: Eco-friendly printing techniques, circular fashion

Industry Strategy: E-commerce collaborations and emerging Industry penetration

Hanesbrands Inc.

Founded: 1901

Headquarters: Winston-Salem, USA

Strengths: Budget-friendly casual wear and custom-printed apparel
Sustainability Focus: Organic cotton and biodegradable packaging

Industry Strategy: Retail and e-commerce growth in Southeast Asia

Gildan Activewear

Founded: 1984

Headquarters: Montreal, Canada

Strengths: High-volume apparel production, cost-efficient decoration methods
Sustainability Focus: Renewable energy in manufacturing

Industry Strategy: Direct sales and custom printing partnerships

Emerging Trends in APAC Decorated Apparel
Market

1. Technological Advancements in Printing Techniques

New-age printing methods such as Direct-to-Garment (DTG), heat transfer, and 3D
printing are revolutionizing APAC’s decorated apparel market. Countries like Japan and
South Korea are leading the charge in Al-driven textile printing and automated
embroidery technologies.



2. Adoption of Sustainable Materials

Eco-conscious consumers are driving demand for organic cotton, recycled polyester,
and biodegradable inks. APAC’s textile giants in India and Bangladesh are rapidly
transitioning to eco-friendly production in response to growing regulatory pressure and
consumer preference.

3. E-commerce Growth and Digital Customization

The rise of online apparel platforms is fueling demand for customized apparel with
on-demand printing options. Platforms like Alibaba, Shopee, and Lazada are offering
consumers the ability to personalize apparel in real-time, boosting engagement and
sales.

For insights into related customization markets, check out the APAC Decorated Apparel
Market Sample Report.

Conclusion

The APAC decorated apparel Industry is withessing robust expansion, driven by rising
disposable income, increasing personalization trends, and sustainable innovations. With
technological advancements in textile printing and eco-friendly materials, the Industry is
poised for continued growth in the coming years.

Despite challenges such as high production costs and stringent environmental
regulations, the market's focus on digital customization, sustainability, and
e-commerce-driven sales will ensure a dynamic future for decorated apparel in the
APAC region.

You can also read about: The US Custom T-shirt Printing Industry Growth, Key Players,
Challenges, and Opportunities
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